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WHAT WE DO

Adobeairstream.com launched as the first contemporary arts and lifestyle webzine
for the Rocky Mountain West in March 2009. We post news, critical comment
and interactive features 4-8 times each week. We follow contemporary visual arts
in Santa Fe, Albuquerque, Denver, Aspen, El Paso and Austin. We track music
festivals and hot emerging bands all over the West. Film festivals fall into the zone
of internationally known critic David D’Arcy. Experimental theater, architecture and
design, bicycling events, solar gatherings, all make up paths on our beat. The keyword
is contemporary. The spirit is identity of place. New dance in Abqg. Land arts across
New Mexico and west Texas. Street murals in Austin. Biennials and sustainability.
Experimental theater and creative economy. Our cadre of world-class contributors
breaks news and tells stories. Eyes are on our pages in astounding numbers. The
contemporary Southwest gets its pulse read and picture taken through our webzine.
Twice a week. Now. No other place like it. No other place covering it.

THE PRESENT

HOW WE DO IT

We produce articles and multimedia. A critical mix of text, pictures, voice, and video
that lets people want to “activate” our site and its original content, over and over.
Giving Web users choices is integral to getting eyes on the page. And as media
producers we find creating multimedia to be a grand new tool for getting the word
out, the stories told. Immediacy is currency on the Web. We are there first. We are
there dynamically. And people come to us for the stories.

WHAT WE KNOW

The way the web works. Direct-response marketing.

The gold standard in credibility. Regional, national & international audiences.

Dynamic changing content. New media is now.

WHO WE ARE

The international and national prominence of our contributors has been a boon to
our visibility and continues to offer more public acclaim for the work we are doing.

Ellen Berkovitch founded, edits and creative-directs the site. See more on her print
career at Ellen Berkovitch dot com.

Leanne Goebel, Colorado blogger, has won a whole lot of prizes including Society
of Professional Journalists’ best art blog in Colorado in 2010. See Leanne Goebel dot
com.

Groovey, in and near Denver, writes for Colorado Music Buzz, as well as producing
band interviews for video websites in Greece and Los Angeles.

David D’Arcy, New York film writer, goes to every major festival in the US and
abroad, and keeps track of what’s opening.

Hilary Stunda is our content contributor in Aspen. She is developing adobeairstream
radio with Ellen Berkovitch.

Conrad Skinner, architecture writer, practices design and architecture. See Conrad
Skinner dot com.
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THE FUTURE

THE FUTURE IS NOW

Adobeairstream.com introduces Adobeairstreamradio, a dedicated Web radio site
that takes our magazine brand and our sensibility, and extends it across a broad
listener base. We will be telling stories as we do best - streaming the arts and
lifestyle news of the Rockies with currency and vitality. We will reach a base listening
audience of 750,000 per month, across ad networks on the Web. At 15 months old
and growing, practicing new media as content producers and marketing analysts
about what works, we are poised to offer real success to our sponsor partners.
We will be initiating direct response campaigns for sponsors across advertising
networks. Our webzine and our podcast constitute exciting, dynamic opportunities
to reach audiences who share the passion for the contemporary West, its culture
and its landscapes, as much as we do.

ADVERTISING & AUDIENCES

On the Web, you drive audiences by offering them fresh and changing content. Ditto for
social media. But more than 50% of companies that launch social media campaigns
do not have a plan for how to do so effectively. That is where adobeairstream comes
in. As the first-ever arts webzine of the contemporary West, we deliver audiences in
love with the West. They travel for culture, and live for cutting-edge experiences. They
are fit and healthy. They consume the media we produce because they cannot find the
depth and breadth of coverage - or our stylish contemporary attitude - anywhere else.
If you are a brand feeling the need to grow new audiences, who wants to reach across
borders to extend your franchise, we provide the venue, the new media network,
the creative programming to grab the eyes and the attention. Adobeairstream is the
credible source on Southwest contemporary - linked by Huffington Post, Artsjournal,
Saatchi Online Magazine. We are the gateway from the Rockies to the international
world that wants to know us from the inside. We align people who travel for culture
and identify with place, with businesses who understand the value of those markets.

THE WEBZINE

Adobeairstream.com offers 3 sizes of display advertising spots on the webzine.
To see the layout that your ad can take on the site go to adobeairstream dot com
and click on advertising. We track click-throughs and we recommend programs for
advertisers that combine synergies with our content to achieve results. Advertiser
presence on the site wins more daily and weekly impressions than the great majority
of local and regional print media combined. Our changing content slates pair with a
site social media strategy that reaches, on advertisers’ behalf as well as the site’s,
an additional dedicated 4800 names per week, and growing.

THE PODCAST

Hungry for new audiences but not sure where they’re going to come from?
Adobeairstreamradio.com introduces a first of its kind sponsorship opportunity.
We own the turf of having developed and successfully programmed the first
multimedia webzine for the Rockies’ arts and culture. In our first year-plus we have
organically grown audiences to 12,000 a month, averaging 450 visitors a day in
7/2010. Our social media and ad network strategies for the podcast will uptick
consumer exposure to reach a universe of 500,000-750,000 a month. Not only does
this offer forward-thinking brands a ground-floor creative opportunity, it lets us
identify and capture new audiences for your brand.




